
 

 

 
 

 
 

Living and dying by email? Get the 
Mimecast assurance 

 
 
 
 
 
 
 
 
 

Top ad agency with ultra-sensitive corporate  clients 
looks to Mimecast to protect confidential information 
and ensure best-practice information governance. 

Context 
Mortimer Harvey is a full-service advertising agency that 
provides through-the-line marketing and communication 
services to a range of blue-chip clients. 

 

Notably, the list includes financial services companies such as 
ABSA and Hollard, which shoulder a heavy compliance 
burden with regard to their archiving of electronic 
communications. Often, they require their business partners 
to adhere to the same rules, which was increasingly becoming 
an issue for Mortimer Harvey. 

 

Challenge 
 

Ad agencies generally have extensive digital communications 
requirements to begin with, comments Andrew Fradd, 
Mortimer Harvey’s managing director. “Our company lives 
and dies by its ability to move large files via email – frequently 
and within strict deadlines.” 

 

Noting that the agency communicates extensively and almost 
exclusively via email, Fradd says technical issues resulting in 
delays or a failure to submit material could leave it in breach 
of contract with clients and media owners. 

 

“It reflects even more poorly on the client if we don’t have 
material ready in time for in-store activations,” Fradd says. 
“Ultimately, client and publishing schedules wait for no one.” 

 

Solution 
 

“In some instances, Fradd reflects, Mortimer Harvey may set 
up a file transfer protocol (FTP) website as a central point of 
file exchange with clients or media, or use an ad-checking 
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and transmission tool called Websend. “But for the most part, 
email is our preferred means of file transmission, and so we 
have a requirement for a stable, effective and efficient email 
system.” 
 

“The problem was backing up and retrieval,” says Fradd. “It 
would take three days to back up, and retrieval was equally 
cumbersome. Plus, the quality of the data couldn’t be 
guaranteed.” In addition, the company wanted to comply 
with its financial services clients’ compliance requirements. 

 
 
 
 
 



 

 

Fradd notes that Mortimer Harvey first became aware of its 
increased compliance commitment when it was approached by 
Mimecast, which had reviewed the agency’s requirements and, in 
light of its work for financial services companies, recommended 
an upgrade. Fradd says this was among the most impressive 
aspects of the initial engagement: Mimecast’s taking the initiative 
remains a stand-out feature of the provider’s account 
management. 

 

“Email is increasingly the sole means an agency has of proving an 
instruction or agreement,” Fradd explains. “In extreme cases of 
litigation between agency and client, it can provide an evidence 
trail – if certain requirements are met.” 

 

With that in mind, he says the main benefit of Mimecast is the 
peace of mind that comes from knowing that emails are stored 
immediately on being sent or received, and from being able to 
provide records to clients in turn if needed. In addition, it offers 
automated archiving for 10 years. The system archives all mail in 
Mimecast’s triple-redundant, carrier-grade data center, which is 
equipped with ultra-strong backup and perimeter security, as well 
as powerful enterprise search tools that allow desktop Outlook 
users to retrieve emails within seconds, without central sysadmin 
intervention. 

 

Benefits 
 

“Worries about email, however central to our business, just don’t 
enter the picture anymore,” says Fradd. “Yes, we were compliant 
before, but it was a long process, lacking in all sophistication and 
guarantees.” He adds that the upgraded system also provides 
much greater administrative control, allowing the company to 
protect competitive and privileged information. 

 

And the cost? “To be honest, we expected a fat bill, but the 
monthly cost is very manageable,” Fradd says. Mimecast offers a 
fixed rate based on clients’ number of users or volume 
throughout. “Either way, it pays for itself quickly if you consider 
that we used to pay someone to spend hours every day backing 
up and retrieving, when they could have focused on more 

 

high-value activities,” says Fradd. Mimecast’s hosted setup means 
that Mortimer Harvey employees can access mail even when the 
agency’s server is down or they’re away from the office. 

 
 

“Mimecast has been a huge time and money saver for 
us, and its stability and level of support has been 
immense.  We expect the impact on our business only 
to increase.” 

 
- Andrew Fradd 

Managing Director 
Mortimer Harvey 

 
 
 
Fradd says the installation presented minimal challenges. “It was 
painful to load our 180 gigabytes of email on the new system, but 
once that was done it was full steam ahead. “Mimecast has been a 
huge time and money saver for us, and its stability and level of 
support has been immense. We expect its positive impact on our 
business only to increase.” 

 
 
 

Mimecast makes business email and data safer for thousands of customers and millions of employees worldwide. Founded in 2003, 
the Company’s next-generation cloud-based security, archiving and continuity services protect email and deliver comprehensive 
email risk management. 

 
 

 
     

 


